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1 UVODNI NAGOVOR
SOCIAL RESPONSIBILITY – AN APPLICATION OF AND SUPPORT TO
SYSTEMIC BEHAVIOR
Matjaž Mulej

University of Maribor and IRDO Institute for the Development of Social Responsibility
HUMANKIND’S NEED FOR A MODEL OF LIFE AFTER THE NEOLIBERAL
MONOPOLIES
Data are clear: 80 percent of the global business is under control of less than
750 out of 30 million investigated organizations. This is happening under the
label of free market, but it is killing the free market as a place of equal-footed
economy. Besides, this neoliberal capitalism is killing the liberal capitalism in
which the invisible hand directs business and consumers into long-term
relations of mutual trust and reliability. In addition, the neoliberal capitalism
no longer faces the dilemma ‘either guns or butter’, but uses the extremely
extensive production of weapons to assure butter, but only to the single
percent of the richest persons and their few employees, while causing more
than ten current wars and more than one hundred million displaced persons.
Those wars, of cause, are far away from the countries that are the permanent
members of the United Nations Security Council and produce and sell the predominant quantities of
weapons globally (USA alone sell one third of the entire huge production of weapons). The conclusion 1:
the neoliberal capitalism is not capitalism in its original definition (free market, permanent innovation,
consideration of the triple concept – freedom, equality, brotherhood, make-it-do and do-without), but a
new kind of feudal and slave-owning society under a new label. The conclusion 2: the neoliberal
capitalism is at the end of its blind alley and humankind needs to replace it – by a third world war or
without it (the latter is a much less dangerous solution).
SOCIAL RESPONSIBILITY – THE ALTERNATIVE MODEL OF LIFE AFTER THE NEOLIBERAL MONOPOLIES
On the global level, humankind discovered the alternative to the dangerous neoliberal monopolies and
its permanent crises, including world wars. Under the umbrella of UNO and ISO humankind called the
alternative – the social responsibility. The name is somehow misleading; it should better be ‘humans’ and
their organizations’ responsibility toward the society, i.e. humans/humankind and their natural
environment. Social responsibility is supposed to reach beyond law, but no way to replace law. It should
change law to attain unconditional support to socially responsible behavior of humans as persons and
as members, especially the influential members of organizations, be them enterprises, families, NGOs,
countries and their parts and supranational unions, such as EU. This applies also to peoples’ unions that
have legally become countries over time, such as USA, Canada, Mexico, Brazil, Argentina, India, China,
South Africa, Japan, Pakistan, Indonesia, Australia, UK, Germany, Italy, France, Spain, etc.
The
-

three critical concepts, summarized briefly and clearly in ISO 26000, namely are:
Responsibility for one’s influences over society, i.e. human and other nature;
Interdependence;
Holistic approach.

Monopolies have always in human history tended to generate irresponsibility:
- Bosses had no one to control them, including adaptation of law to their interests;
- Subordinates had no rights except the right of irresponsibility, e.g. by limitation of their effort to the
bosses’ orders without any own initiative, except the one opposing the bosses.
3
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Monopolies have always in human history tended to generate the ethic of dependence and independence
rather than the only natural consequence of specialization per natural attributes and professions:
- Bosses felt independent from their subordinates and other nature; this generated their feeling of their
right of irresponsibility, because they tended to find their power a source of special rights rather than
special duties covering the needs of other people and other nature;
- Subordinates felt dependent on bosses and other nature; this generated their feeling of their right of
irresponsibility, because they tended to find their lack of power a source of no rights rather any many
imposed duties covering the needs of other people and other nature, limited to their bosses.
Monopolies have always in human history tended to generate the ethic of one-sidedness rather than a
holistic approach.
- Bosses used the principle ‘divide and impera’, i.e. divide and master, in order to enjoy special rights
rather than to accept and realize duties resulting from their power holding positions;
- Subordinates learned to be narrow specialists with no knowledge on interdisciplinary creative
cooperation, i.e. to be divided and mastered, rather than contributing as much as possible.
DEVELOPMENT ECONOMICS: SOCIAL RESPONSIBILITY OFFERS THE WAY OUT FROM THE CURRENT
CRISIS OF AFFLUENCE
There were in history for phases of development of the basis of competitiveness:
- Owning the natural resources (causing wars and colonies always in history, including today);
- Investing into the better and/or easier use of natural resources (causing the power of capital owners);
- Innovation into an even better use of natural resources (causing the affluence of the innovative ones
and power holders at the detriment of others);
- Affluence is no longer a good base for competitiveness, because it kills ambition to have more, once
one has everything one needs, and hence the hard work rather than free time and leisure (therefore
tourism flourishes now like never before, and so does the illegal drugs abuse, because the free time
has a poor content).
- A fifth phase is necessary. This is why the global humankind’s bodies proclaimed social responsibility
and briefed it in ISO 26000.
prof. ddr. Matjaž Mulej
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2 PROGRAM
2.1 PROGRAM KONFERENCE
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2.2 PRIZORIščA
12. IRDO konferenca poteka na rektoratu Univerze v Mariboru, Slomškov trg 15, Maribor

2.3 PROGRAMSKI ODBOR / PROGRAM BOARD
Predsedstvo programskega odbora:
• Prof. Emeritus Ph. D., Ph. D. Matjaž Mulej, University of Maribor, Faculty of Economics and
Business, Department of Entrepreneurship and Business Economics, and IRDO Institute for the
Development of Social Responsibility, Maribor, Head of the IRDO Expert committee and Head of
the IRDO Scientific-research centre board, President of the Program Committee
• Assist. Prof. Ph. D. Živko Bergant, College of Accountancy, Ljubljana, Vice President of the
Program Committee
Nacionalni člani programskega odbora:
• Prof. Ph. D. Igor Tičar, Rector, University of Maribor
• Assoc. Prof. Ph. D. Lučka Lorber, Vice-rector for Quality development, University of Maribor
• Assoc. Prof. Ph. D. Vesna čančer, University of Maribor, Faculty of Economics and Business,
Editor-in-chief of “Our economy” – Journal of Contemporary Issues in Economics and Business
• Assist. Prof. Ph. D. Andrej Naterer, University of Maribor, Faculty of Arts, Department of Sociology
• Assist. Prof. Ph. D. Simona šarotar Žižek, University of Maribor, Faculty of Economics and
Business, Department of General Management and Organization
• Prof. Ph. D., Ph. D. Ana Vovk Korže, University of Maribor, Faculty of Arts, Head of the
International Centre for Ecoremediations
• Assist. Prof. Ph. D. Tjaša štrukelj, University of Maribor, Faculty of Economics and Business,
Department of Strategic Management and Company Policy, Head of the Project ‘Faculty of
Economics and Business and Social Responsibility’
Tuji člani programskega odbora:
• Assoc. Prof. Ph. D. Zhanna Belyaeva, Prof. of Social Responsibility, Graduate School of
Economics and Management, Head of Research Centre for Global Social Responsibility
Excellence, Ural Federal University named for Boris Jelcin, Yekaterinburg, and EMBRI Country
Director, Russia
• Prof. Ph. D. Pierre Bricage, International Academy for Systems and Cybernetic Sciences (IASCYS), Vienna, and University of Pau, France
• Prof. Ph. D. Alberto Canen, Federal University, Rio de Janeiro, Brasil
• Prof. Ph. D., Dr. h. c. Timi Ečimovič, Ansted University; British Virgin Islands, and Malaysia,
and Institute for Climate Change, Isola, Slovenia
• Ph. D. Helmut Loeckenhoff, Independent researcher, Backnang, Germany
• Prof. Ph. D. Monty Lynn, Professor of Management, Abilene Christian University, Abilene, TX, USA
• Assoc. Prof. Ph. D. Gerald Steiner, Prof. of Systemic and Sustainability Management, Donau
University, Krems, Austria, and Harvard University, Boston, MA, USA

2.4 ORGANIZACIJSKI ODBOR / ORGANIZING BOARD
Predsedstvo organizacijskega odbora:
• M.S. Anita Hrast, Head of IRDO Institute for the Development of Social Responsibility
• Iztok Slatinek, Department of quality and sustainable development, University of Maribor
člani organizacijskega odbora:
• Joanna Bertoncelj, Department of quality and sustainable development, University of Maribor
• Primož Ademovič, Expert co-worker at IRDO Institute for the Development of Social Responsibility
• Monika Rajšp, IRDO Institute
• Teja Meško, IRDO Institute volunteer
• Dženita Novi, IRDO Institute volunteer
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NATIONAL STRATEGY ON SOCIAL RESPONSIBILITY IN SLOVENIA –
A FIRST DRAFT
Tadej Slapnik,

Kabinet predsednika Vlade RS
tadej.slapnik@gov.si

M.S. Anita Hrast,

Inštitut za razvoj družbene odgovornosti – IRDO
anita.hrast@irdo.si

zasl. prof. ddr. Matjaž Mulej,

Inštitut za razvoj družbene odgovornosti – IRDO in
Univerza v Mariboru, Ekonomsko-poslovna fakulteta
matjaz.mulej@um.si
Abstract
The European Commission presents a new definition of CSR as "corporate responsibility for their impact on
society". The condition for assuming this responsibility is to respect the existing legislation and collective
agreements between the social partners. Companies should have, in order to consistently fulfil social
responsibility, a procedure for integrating social, environmental and ethical issues, human rights and consumer
issues into their business and a central strategy, in close co-operation with stakeholders, in order to maximize the
creation of common values for owners / shareholders and stakeholders and society in general; and to identify,
prevent and mitigate possible negative effects.
The European Union stated that, in the spirit of the 2020 Strategy, each Member State should adopt a National
Strategy for the Development of Corporate Social Responsibility, which should be prepared in the Republic of
Slovenia too. Corporate Social Responsibility (CSR) is important because it: (1) is in the interest of the company
- CSR provides significant benefits for companies in risk management, savings, access to capital, customer
relationships, human resource management and ability to innovate; (2) is in the interest of the economy - CSR
makes businesses more sustainable and innovative, which contributes to more sustainable economies; (3) is in
the interest of society - CSR offers a set of values with which we can build a more closely integrated society and
a fundamental transition to a sustainable economic system.
In Slovenia, the corporate and civil society recognized social responsibility as a useful instrument of competitiveness and as an important tool for achieving sustainable development already years ago. Therefore, Slovenia
undertakes to prepare in this spirit a national strategy in this area, if possible, at the latest by the end of this year.
For this purpose, the Government of the Republic of Slovenia has already started a multi-stakeholder debate on
the topic of drafting the strategy, and has created a cross-sectoral working group (representatives of the
government, the economy and civil society) that prepares the basics for this strategy. By discussing and finalizing
the strategy, the stakeholders involved will continue their work until December 2017, when this strategy should
also be confirmed.
Key words: national strategy, social responsibility, sustainable development, EU, Slovenia, stakeholders, companies
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ANALYSIS OF THE CURRENT LEGISLATION ON CSR IN SLOVENIA
Maruša Babnik
Slovenija

Aleš Kranjc Kušlan, direktor

CSR Company Adria, DOP d.o.o., Slovenija
Abstract
This paper is based on a Thematic Study of Corporate Social Responsibility in Slovenia, prepared as a part of the
ROAD-CSR project, implemented in Slovenia by E-institute and co-funded by INTERREG EUROPE programme. It
offers a short overview of policies and measures taken by Slovenia to introduce and promote corporate social
responsibility (CSR) among Slovenian companies. As Slovenia is yet to develop its CSR strategy or National Action
Plan the study focuses on identifying the factors that could outline the national CSR priorities and the priorities
emerging from Government, NGOs and business activities. Secondly, it addresses the lack of promotional
activities among the business to promote the international frameworks and guidelines. The study then offers an
overview of other legislative and strategic documents relevant for development of different aspects of CSR field in
Slovenia, and an overview of individual fields and legislation connected to DOP, among others for example labour
and environmental legislation. Finally, the authors mention the newest and the same time the oldest of CSR fields
– the corporate tax responsibility.
Key Words: Corporate Social Responsibility, Legislation Overview, Slovenia, INTERREG EUROPE ROAD-CSR, Ezavod, National Action Plan
----------------------------------------

CONTEMPORARY PRACTICE MISSES HOLISM, INTERDEPENDENCE,
AND RESPONSIBILITY FOR HUMAN INFLUENCES
zasl. prof. ddr. Matjaž Mulej

IRDO - Inštitut za razvoj družbene odgovornosti in UM EPF
Maribor
matjaz.mulej@um.si
Abstract
The 12th IRDO conference offer beyond 20 contributions. Out of them I will be thinking about the four biggest
ones - books by Živko Bergant, Rado Bohinc, Mato Gostiša and Črt Poglajen - from the viewpoint of their
connecting points.
Key words: books, Živko Bergant, Rado Bohinc, Mato Gostiša, Črt Poglajen, social responsibility, holism, interdependence
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APPROPRIATE CONSIDERATION OF VALUE ADDED LAW
AS A PRECONDITION OF SOCIAL RESPONSIBILITY
Assoc. Prof. Živko Bergant, PhD
College for Accounting
Institute for Management Accounting
Ljubljana, Slovenia
zivko.bergant@vsr.net

Abstract
The author offers the thesis that surplus value added is a prerequisite for the sustainable development of
enterprises. Accordingly, he designs a model that captures the creation and distribution of value added. Social
responsibility is based on an appropriate sharing of value added. For this purpose, a new category is specifically
defined, namely surplus value added. The author substantiates the connection of value added with social
responsibility through the disclosure of the value added law that operates in every community of people who have
a common goal. Its consideration means sharing the value added among stakeholders in accordance with their
contributions to creation of the value added. The division of value added, which does not take this into account,
increases the entropy of the system.
Keywords: social responsibility, sustainable development, value added, value added law, surplus value added.
----------------------------------------

THE PILLARS AND TOOLS OF THE NEW SOCIAL RESPONSIBILITY
dr. Rado Bohinc

University of Ljubljana
Faculty of Social Sciences
Abstract
This article first gives the definition of the New social responsibility as a new theoretical approach on societal and
corporate level, aiming to implement the concept of “economic growth for all” and to gradually overcome income
and social inequalities.
Socially responsible concept of economic growth for all means, that welfare/wellbeing of the people should be
an equally important factor to shareholder’s value added.
Theoretical views and basic data on income and wealth global inequalities are presented, followed by socially
responsible mechanisms through which income inequalities could be gradually reduced (economic democracy
(ED), social economy (SE), and corporate social responsibility (CSR).
The article further presents forms of employee financial participation (EFP) that includes individual ESO (employee
stock ownership), ESPPs (employee stock purchase plans) and PS (profit sharing). EFP has been a feature in the
EU for over 50 years.
Following the article presents different approaches and forms (legal frameworks) of labour participation in
governance (structural participation, referred also as industrial democracy) as a tool of new social responsibility
and the diverse results across the EU.
The article points out, that a significant proportion of Europe's economy is intended to make profits for people
other than investors or owners (social economy, SE), accordingly, aiming at developing mechanisms to reduce
income inequalities.
Finally, the article presents CSR, a concept about which there is much disagreement and controversy. CSR is
analysed as an economic and as a legal concept.
Key words: social responsibility, income inequalities, economic growth for all, socially responsible mechanisms,
economic democracy (ED), social economy (SE), corporate social responsibility (CSR)

15

12. IRDO mednarodna konferenca: Družbena odgovornost in izzivi časa 2017
»Dodana vrednost kot poslovna informacija z vidika družbene odgovornosti in trajnostnega razvoja podjetij« - zbornik povzetkov prispevkov

THE EFFECT OF RELATIONS OF PRODUCTION ON CREATION
AND DISTRIBUTION OF ADDED VALUE IN CAPITALISM
dr. Mato Gostiša, univ. dipl. iur.

Študijski center za industrijsko demokracijo (ŠCID)
Kranj, Slovenia
scid@siol.com
Abstract
With the present discussion, the author engages in broader contemporary sociological reflection on the causes of
the increasingly multifaceted deviant functioning of existing (in fact still traditional “wage-labor”) capitalism and
on potential systemic pathways towards gradual construction of the desired, economically (more) efficient and at
the same time more socially just as well as environmentally responsible society. In this context, the author primarily
rejects the thesis on predetermined “class nature” of private ownership of the means of production, which,
according to Marx, supposedly represents the “fundamental relation of production” and as a consequence
precludes any meaningful reconstruction of capitalism without the abolition of private property (and the market).
In contrast, the author puts forward an essentially different “diagnosis” of the vital issue in the existing capitalism
and of related necessary systemic changes. The controversial wage-labor relation of production between labor
and capital is the core of every major deviancy in the current socioeconomic system. The original “culprit” for this
relation is neither private property nor the market system, but principally the operational archaic conception of
capitalist enterprise, lacking any kind of elementary economic and legal logic, yet nevertheless determining the
entire system of corporate governance as well as production and distribution of generated (added) value. The
author therefore proposes a radical shift of scientific attention in this field in modern sociology.
Key terms: relations of production, ownership of the means of prod
----------------------------------------

END OF PRECARIOUS WORK – AN UNAVOIDABLE PRECONDITION
OF SOCIAL RESPONSIBILITY
Črt Poglajen

Inštitut za študije prekariata, Ljubljana
Abstract
Social responsibility is a base for sustainable development. In some areas it is legally defined, but its definition is
manly vague and left to the interpretation by an individual or a company. As Dr. Rado Bohinc stresses, there is no
legal leverage that could make social responsibility a norm, and sanction those who would behave in socially
irresponsible way. The reasons for that are complex and multi-layered, but the most important are the power of
neoliberal economic strategies and the preservation of the elites.
The lack of social responsibility can be seen on several levels. Our political and economic systems lead to series
of cyclical economic crises, jet they do not change. Even though growing inequalities among social groups can
be seen and measured, the main focus of state still remains on securing the survival of businesses. The
government uses public funds to secure the wellbeing of those, who follow narrow interests and are often in direct
contradiction with the principles of social responsibility. The remaining status quo is the main reason for the growth
of social inequalities and stratification.
The evolution and growth of precarious work belongs to the clearest expressions of a lack of social responsibility.
It indicates that states lack vision and accountability, and companies do not have socially responsible leaders and
that they do not understand, what the shifting of responsibility to an increasingly depressed worker means, in the
long run (including themselves as the elite).
This essay will serve as a starting point for the discussion at the international conference held by the Institute for
the Development of Social Responsibility IRDO and as a presentation of our main views. In its first part, we defined
specifics of precarious work, its development and history. In its second part, we defined concepts that could lead
to the abolition of precarious types of employment.
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VZPOREDNE SKUPINSKE RAZPRAVE
PARALLeL GRouP DiScuSSionS
Group A: economic, business and
legal aspects of added value
from the viewpoint of cSR
and sustainable development

REINTRODUCING TAx RESPONSIBILITY IN
THE CORPORATE SOCIAL RESPONSIBILITY DISCUSSION
Maruša Babnik, pobudnica in članica

Stičišče za davčno pravičnost v okviru platforme Sloga, Slovenija
E-mail: marusababnik@gmail.com

Mihael Sket, član

Stičišče za davčno pravičnost v okviru platforme Sloga, Slovenija
Abstract
This paper addresses the importance of reintroduction of corporate tax responsibility in the discussions on
corporate social responsibility. Following the financial crisis, scandals of a wide spread government-supported tax
dodging by multinational companies, banks and audit firms are increasing public distrust in business and
governments. This is becoming a cause of concern also among investors. Investors and some companies are
recognising that their success and prosperity of the society in which they operate are closely interconnected and
that responsible corporate tax behaviour is in their long-term interest.
In the paper, its authors touch on the importance of non-financial reporting EU requirements. However, they
caution that there is still the need for more detailed public financial reporting in order to identify tax dodging,
which minimises tax contributions meant for the development of local societies.The paper further presents the
growing calls of civil society for increased transparency on taxes paid by multinational corporations. Concrete
measures are being proposed on EU and global levels. Finally, the paper offers a short overview of tax system in
Slovenia1 and the activities of development NGOs and Tax Justice Hub towards an increased global tax
transparency and increased awareness on the topic by citizens and the business sector.
Key Words: Tax Transparency, Corporate Social Responsibility, Multinational Corporations, Tax Justice, Nonfinancial Reporting, Country-by-Country Reporting
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THE ASPECT OF SOCIAL RESPONSIBILITY IN THE DEVELOPED
CONCEPTUAL MODEL FOR THE ANALYSIS OF THE RELATIONSHIP
BETWEEN PERSONAL VALUES AND PERSONAL TAx CULTURE
REGARDING THE PERCEPTION OF TAx SYSTEM FAIRNESS
PhD. Student, Aleksandra Vehovar

University of Maribor, Faculty of Business and Economics
Department of Accounting, Auditing and Taxation
Razlagova 14, SI- 2000 Maribor
aleksandra.vehovar@student.um.si, www.epf.um.si

Prof, Damijan Mumel

University of Maribor, Faculty of Business and Economics
Department of Marketing
Razlagova 14, SI- 2000 Maribor
damijan.mumel@um.si, www.epf.um.si

Assoc Prof, Lidija Hauptman

University of Maribor, Faculty of Business and Economics
Department of Accounting, Auditing and Taxation
Razlagova 14, SI- 2000 Maribor
lidija.hauptman@um.so, www.epf.um.si
Abstract
The purpose of this paper is to develop a conceptual model for analysing the relationship between personal
values and personal tax culture regarding the perception of tax system fairness. Conceptual model shall be the
basis for the empirical research. The elements of social responsibility, which are parts of personal tax culture, will
also be included in the model. In the first part of the article, the main theoretical starting points of the fundamental
cornerstones of the general tax culture, based on which we carried out the definition of personal tax culture, are
presented. Only some of the main factors of the tax culture, which appeared most important, namely, tax evasion,
tax compliance and tax system are included. The paper presents some of the personal values of an individual, in
which we focus on Schwartz's model of personal values. Schwartz’s model categorizes personal values into ten
groups within the two-dimensional circular design, along two bipolar dimensions, namely, self-enhancement
against self-transcendence, and openness to change against conservatism. Due to the fact that these problems
are largely unexplored, there are no studies of individual cornerstones of the general tax culture and personal
values that examine these interrelationships, especially, regarding the social responsibility. Based on the previous
theoretical research, the paper also presents the development of the conceptual model, which could be used to
research the relationship between personal values of an individual and personal tax culture.
Keywords: personal values, personal tax culture, tax system, tax evasion, tax compliance, conceptual model, social
responsibilities
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CORPORATE SOCIAL RESPONSIBILITY AND CORPORATE TAxATION
Ph.D. Student Manja Kvas

University of Maribor, Faculty of Economics and Business
Department of Accounting and Auditing
Razlagova 14, 2000 Maribor
manja.golob1@student-um.si and www.epf.um.si

Assoc. Prof. Dr. Lidija Hauptman

University of Maribor, Faculty of Economics and Business
Department of Accounting and Auditing
Razlagova 14, 2000 Maribor
lidija.hauptman@um.si and www.epf.um.si

Prof. Dr. Damijan Mumel

University of Maribor, Faculty of Economics and Business
Department of Marketing
Razlagova 14, 2000 Maribor
damijan.mumel@um.si and www.epf.um.si
Abstract
Nowadays, companies focus more on social questions, but also strive to be as successful as possible as
companies wish to please their shareholders and, at the same time, act in a socially responsible way to benefit
the company as a whole. Through their socially responsible behaviour they build long-term relationships with their
shareholders, and work towards corporate sustainability and ongoing company development by not focusing on
the current profit alone, but also on future shareholder relationships. On the other hand, taxes motivate
companies to reduce their tax liabilities. This is why they use activities related to tax aggressiveness. In order to
solve this problem, solutions are required on both the EU- and worldwide levels. Due to the different national
approaches towards finding a solution, loopholes are created that can be exploited by the designers of aggressive
tax planning schemes. At the same time, the rules in one member country can jeopardise the effectiveness of the
rules in other countries. Such an inconsistent approach may cause uncertainty and administrative burdens for
companies. The present paper studies the relationship between two areas that have previously been studied
independently from one another for a long time: corporate social responsibility and corporate tax aggressiveness.
Keywords: corporate social responsibility, tax aggressiveness, companies.
----------------------------------------

SOCIAL RESPONSIBILITY OF TAxPAYERS AND LEGISLATIVE
INSTITUTIONS TOWARDS IMPROVING TAx COMPLIANCE
M. Sc., Vesna Štager

Zlatarna Celje d.o.o., Manager of the Finance and Accounting Department
Kersnikova ulica 19, 3000 Celje
Email: vesna.stager@zlatarnacelje.si
Abstract
The article deals with the cost of tax compliance, which arises to taxpayers from tax complexity and the constant
changes in tax legislation. Tax complexity and the frequency of changes in tax legislation caused an increasing use
of taxpayers` time for the dissemination of tax legislation and compliance with tax innovations, resulting in high
costs of tax compliance. Knowledge management could enable the implementation of positive tax aggressiveness
- tax compliance, awareness of the negative consequences of the implementation of the tax aggressiveness and,
consequently, reduce the amount of negative tax aggressiveness, which represents social responsibility. A socially
responsible institution for the fiscal aggression is the Financial Administration of the Republic of Slovenia, as its
powers and responsibilities create the tax position of individuals, businesses and the entire economy. The aim of
our research is to encourage socially responsible behavior of legislative institutions in adopting the tax legislation,
which will help to improve the social responsibility of taxpayers and increase tax compliance.
Keywords: Social Responsibility, Tax Compliance.

19

12. IRDO mednarodna konferenca: Družbena odgovornost in izzivi časa 2017
»Dodana vrednost kot poslovna informacija z vidika družbene odgovornosti in trajnostnega razvoja podjetij« - zbornik povzetkov prispevkov

GREATER ADDED VALUE FOR EVERYONE THROUGH
STRENGTHENING THE REPUTATION OF A SOCIALLY RESPONSIBLE
COMPANY
COOPERATION BETWEEN NGOS AND COMPANIES AT THE LOCAL
COMMUNITY LEVEL
mag. Štefan Petkovšek

Ustanova Petra Pavla Glavarja
Zajčeva ulica 23, 1218 Komenda
stefan.petkovsek@uppg.si; www.uppg.si
Abstract
The article aims to demonstrate how local NGOs and companies can cooperate in the field of corporate
social responsibility (CSR).
This kind of social partnership could potentially provide added
value for everyone. The article describes the case of good practise between Peter Pavel Glavar Foundation and
local companies. Its programs support the sensibility for quality of living in the community. On one hand,
the Foundation acknowledges that what is good for the community is not necessarily bad for a company and
on the other hand local companies are aware that what is good for the company is not necessarily bad
for the community.
Keywords: CSR, NGOs, added value, reputation, Peter Pavel Glavar Foundation
----------------------------------------

ADDED VALUE OF THE SLOVENIAN BUSINESS ExCELLENCE PRIZE
Gordana Žurga, Ph. D.

Ministry of Economic Development and Technology
Metrology Institute of the Republic of Slovenia
Metrology and Business Excellence Division
Tkalska ulica 15, 3000 Celje, Slovenia
gordana.zurga@gov.si, www.mirs.gov.si
Abstract
In Slovenia, recognizing and awarding business excellence will celebrate its 20th anniversary next year. The
annual procedure is known as the PRSPO (in Slovene: Priznanje RS za poslovno odličnost, in English: Business
Excellence Prize of the Republic of Slovenia). The procedure is managed by the PRSPO Board appointed by the
Government, and professionally supported by the Metrology Institute of the Republic of Slovenia (MIRS). As
excellent organizations add value to competitiveness of national economy, Slovene Government finances the
PRSPO procedure and supportive processes in this regard and enables applying organizations to enter into the
competition process free of charge. In the year 2017, national business excellence strategy is being developed
for the period 2018 – 2030 in order to contribute to the competitiveness of the economy and to wellbeing of the
citizens.
In this paper, we present and discuss different aspects of added value of the PRSPO procedure to the organizations
that take part in it. Special attention is given to the gains and lessons learnt for management, employees,
assessors and assessment teams, improvement teams, and contribution to organizational culture. We will also
discuss some challenges at organizational and system level that may – when adequately addressed – support
organizations on their path towards excellence.
Keywords: business excellence, business excellence prize, PRSPO, EFQM, MIRS, Slovenia.
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Group B: environmental and societal aspects
of value added from
the viewpoint of cSR and
sustainable development

EMPLOYEES – INVISIBLE ADDED VALUE OF THE COMPANY
Dr. Magda Zupančič

Ministry of Labour, Family, Social Affairs and Equal Opportunities,
European Coordination Unit & IRDO
Kotnikova 28, SI -1000 Ljubljana
magdaz@siol.net
Abstract
Modern globalisation trends, higher competitiveness pressures and changes in business models create more and
more intensive dynamics in management and ownership relations within individual enterprises. There already
exists a framework of more-less established and standardized methods of value added assessment, serving as a
basis for diverse transactions, purchases and sales as well as stock evaluations of the company. However, the
value added of the employee within the working process is rarely assessed as a value added.
Contemporary and developed economies, where the work input exceeds the physical input, the lack of
harmonised and standardised (accountancy) rules of human capital assessment is visible. The mentioned indicates
the deficit of an important part of the comprehensive value added assessment, excluding the value of knowhow,
patents and licences. What do we lose by ignoring the important part of the employee’s value added in the
working process? The company does not recognise the potential of its employees, underestimates the employee’s
human capital input. Consequently, the society does not foresee all, including invisible sources of value added of
companies and the society as such. The article focuses on the missing or/and invisible elements in the framework
of value added assessment within the company. It offers suggestions for better inclusion of human capital factor
in the process of company’s value added assessment.
Keywords: Employee, value added, human capital, assessment
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INDEPENDENCE AS THE BASIS OF SOCIAL RESPONSIBILITY
Matjaz Stamulak, financial and investments advisor

Institute for Independency
Founder and CEO
Dunajska cesta 120, 1000 Ljubljana
matjaz@4independency.com and www.neodvisnost.si or www.4independency.com

Denis Bornsek

Institute for Independency
Founder and CEO
Dunajska cesta 120, 1000 Ljubljana
denis@4independency.com and www.neodvisnost.si or www.4independency.com
Abstract
In Institute for independency we see 4 key points that are parts of every human being and our everyday life. The
areas are: finance, care for our body (well-being), green energy and mindset! In these four areas we as society
lost the past generations' inherent independence due to quick changes in the society. Such individuals could add
a lot more value to the society, if they were independent in this four basic and vital areas.
An independent individual can be the basis for a completely new, sustainable and socially responsible economy.
This would give a good basis for growth of companies and individuals. Such companies would cultivate a lot more
social contribution as well as preservation of the environment.
The way we see an Independent individual is with a truly high value to the society as a whole. We are convinced that
such individuals would greatly improve the growth of human potential as well as exercise care for the natural resources.
We believe that the foundations for the properly independent individual is a proper mindset and knowledge. The
emphasis is on the out of the box or individualistic engagement in thinking. Only such individual is capable of
contributional thinking and engagement to the benefit of wider society and nature.
The company that is a really good example of socially responsible, open minded and contributional thinking is Tesla.
With its unique story of electric car and wholly renewable energy solutions (battery + solar roof) this company became
a good example of a socially responsible company with special care for our future generations and our planet Earth.
Keywords: Independency, Independent individual, Sustainable economy, Renewable energy
----------------------------------------

THE CLIMATE CHANGE SYSTEM 2017
Prof. Dr. John Avery, Denmark
Prof. Dr., Dr. h. c. Timi ecimovic, Slovenia
Prof. Dr. Leo Semashko, Russia
with many years of help and cooperation of many authors
Abstract
The climate change system presents contemporary knowledge and understanding of the changes in Nature today.
It is wrongly called “Climate change”, from Nature sciences point of view and the system thinking, the complex
problem solving, the case study, the requisitely holistic approach, the operational research, new sciences of
networking, complexity, swarm research and the classical scientific observation, the contemporary knowledge on
Nature etc.
Key Words: Biosphere; Climate Change and Climate Change System; the Global Community of Humankind;
Nature; Planet Earth requisitely holistic system; Requisitely holistic understanding; Survival, Longevity and Prosperity
of Humankind; Sustainable Future; New sciences of networking, SPHERAL classes theory; System Thinking; System
Theory; Swarm research.
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ENHANCING ECONOMIC GROWTH WITH STATISTICAL
AND MACHINE LEARNING METHODS
MSc. Stanislav Levičar

High School of Economics Ljubljana
Prešernova 6, 1000 Ljubljana
stanko.levicar@gmail.com
Abstract
The recognition that the economic growth and development are strongly influenced by the level of productivity
and its progress leads us to research the factors that are determining it. Since the economic development is a
broader term than economic growth, and is affecting a wider scale of aspects that contribute to the well-being of
population, it is important to consider the side effects of it even though they might not be traditional economic
categories that we try to enhance. After exploring the various sources of economic growth we underline the
technology factor as one of the most important ones, especially due to the advancements of information
technology. In this regard we identify the field of data science and development of the machine learning
algorithms as one of the most promising sources of sustained economic growth in the near future. The commoditization of this technology will enable easier proliferation in many more areas of economic activity which should
increase the potential for economic growth even further. To illustrate that the barrier to such technologies has
already been lowered, an example of application of machine learning algorithm is described.
Keywords: economic growth, economic development, machine learning, technology
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WOMEN, BUSINESS AND SOCIAL RESPONSABILITY
dr. Andrej naterer

University of Maribor
Department of Sociology

dr. nirha efendi

National Museum of BiH
Department of Ethnology
Abstract
Women in contemporary society of Bosnia and Hercegovina face challenges of unemployment, lack of job
opportunities, unfavorable working conditions, underpayment, and a high level of social pressure to perform as
spouses, mothers and house wifes. Nevertheless, a substantial number of women engage in different forms of
formal and informal business, in order to either cope with their economic situation or to develop their own
business as a career opportunity. This study draws from ethnographic research among women in the region of
Sarajevo, as a part of the project Inform – closing the gap between formal and informal institutions in the Balkans.
Our approach was based on comparative analytical and interpretative methods based on in-depth interviews. The
findings show female participants to be resilient, resourceful, socially engaged and extremely persistent, but
nevertheless largely perceived as lacking capacity, social skills and networks, bravery, education and trustfulness,
just because they are women. With respect to social responsibility, the research participants show a variety of
socially responsible tendencies.
Key words: women, formal and informal business, ethnography, social responsibility, Inform – closing the gap
between formal and informal institutions in the Balkans.
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RECIPROCITY AND SOCIAL RESPONSIBILITY:
A CASE STUDY OF DOBROVNIK
dr. Andrej naterer

University of Maribor
Department of Sociology
Abstract
Solidarity and reciprocity are well researched and understood phenomena in remote and rural areas where
people rely on direct interpersonal cooperation in order to survive. In these contexts, traditionally conceptualized
social responsibility plays a crucial role. This study draws from ethnographic research in the village of Dobrovnik,
Slovenia, as a part of the project Inform – closing the gap between formal and informal institutions in the Balkans.
The findings show that there are three different forms of reciprocity active among research participants:
generalized reciprocity, balanced reciprocity and negative reciprocity. Each type of reciprocity comes with entirely
different sets of motivations, mechanisms of function and eventual results, and each is in a unique relationship
with established systems of social responsibility of the village as a social organism.
Key words: Dobrovnik, formal and informal institutions, ethnography, social responsibility, Inform – closing the gap
between formal and informal institutions in the Balkans
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THE CHARTER ON DIVERSITY AS A TOOL PROMOTING DIVERSITY
MANAGEMENT
univ. dipl. psihologinja, Barbara Zupančič
Dobrovita d.o.o.
projektna pisarna
Tbilisijska ulica 87, 1000 Ljubljana
raznolikost@dobrovita.com

Abstract
The European Diversity Charters belong to the actual European initiatives for diversty promotion. They are aimed
at encouraging the organizations /businesses, public, NGOs) irrespective of their size - to promote, implement
ad develop diversity policies inside organizations. The first Diversity Charter resulted from the initiative of
companies in France. Today, on the European and national levels these Charters connect companies, NGOs and
public intitutions who recognize, accept, respect and include diversity as a potential presenting tools of
innvativeness and durable organizational solutions. In 2017, activities started in Slovenia aimed at establishment
of the Slovene Diversity Charter; it will be the 18th in the EU.
Key words: diversity, Diversity Charter, non-discrimination, equality, diversity management
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Group c: Youth and their aspects of
value added from the viewpoint of
cSR and sustainable development

INTRODUCING CONCEPT OF PERSONAL RESPONSIBILITY ON THE
BASE OF ORGANIZATIONAL CONSTELLATIONS IN THE COURSE OF
ENTREPRENEURSHIP (DOBA FACULTY)
M. Sc. Mia Miše

Certified facilitator for Business Constellations
Polutke d.o.o. Maribor
mia@miamise.com
Abstract
Management approach to Systemic constellations is based upon systems theory. Every organization presents a
system, which is also part of a larger system, and each internal element has an impact on the functioning of the
entire system – even on the thoughts and actions of the employees and external partners. In the school year
2016/2017 one of the Activity for Students of Course Entrepreneurship at DOBA Faculty was to contemplate one
of the principles on which this method is based, in their own life. Their answers gave us insight about the way of
thinking about their own responsibility and the role in the system and deeper understanding of each step, done
professionally. Method and some insights (introduced at the Course for Slovenian, Croatian and Serbian students)
are presented in the conference paper.
Keywords: Organizational Constellations, balance between giving and receiving, organizational responsibility,
personal responsibility, systems integration
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CSR EUROPE PACT4YOUTH CAMPAIGN AND NATIONAL ACTION
PLAN FOR SLOVENIA
M.S. Anita Hrast,

direktorica Inštituta za razvoj družbene odgovornosti – IRDO
anita.hrast@irdo.si

dr. Martina Rauter,

višja svetovalka, Mestna občina Maribor
martina.rauter@maribor.si
Abstract
More than 7 million of young people aged 15-24 in Europe are unemployed or outside the education system.
There are still more than 4.4 million young people leaving early their education and training, the so-called "NEET
- Not in Education, Employment or Training". 27 million young people are at risk of poverty or exclusion and lose
the opportunity to learn and acquire skills, knowledge and competences to help them in life and in the
development of a successful and inclusive society.
On November 17, 2015, the European Pact for Youth was created in the presence of 700 representatives of
business, education, youth and EU institutions. The European Pact for Youth is a mutual cooperation between
companies and leaders of the European Union. The initiative was organized by CSR Europe - The European
Business Network for Corporate Social Responsibility, bringing together representatives of companies, educational
institutions, youth and European institutions.
Therefore, the European Pact for Youth commits to the realization of the following objectives and measures: (1)
INCREASE the number and quality of partnerships between businesses and educational organizations; (2)
REDUCE Gaps in Skills; (3) ADD to the EU and national policies for strengthening skills for employment. This will
be achieved through the 28 action plans established in the Member States on the initiative and in coordination
with CSR Europe until the end of the year 2017. Slovenia also committed itself to this initiative, and in this article
we briefly present the CSR Europe campaign Pact4Youth and the National Plan of this campaign in Slovenia.
Keywords: plan, youth, unemployment, employment, EU, Slovenia, action
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MODEL M SLOVENIA – FROM TRAINING TO EMPLOYMENT IN 2016
AND 2017
M.S. Anita Hrast

Inštitut za razvoj družbene odgovornosti (IRDO)
Vodja projekta
anita.hrast@irdo.si

Primož Ademovič

Inštitut za razvoj družbene odgovornosti (IRDO)
Strokovni sodelavec
Primoz.ademovic@irdo.si
Abstract
Project Model M Slovenia is a national project and it covers all country. It is a very complex, but a very positive
story. The project will last until September 2018 and will take place in seven Slovenian regions. It has already
covered Celje, Ljubljana and Murska Sobota. It will continue in Koper, Bled, Novo mesto and Slovenj Gradec.
The Project is co-financed by the European Union from the European Social Fund and the Republic of Slovenia the Ministry of Education, Science and Sport, the Office of the Republic of Slovenia for Youth. With this project,
we want to train for higher employability at least 140 youngsters and employ at least 32 young people in seven
statistical regions.
Key words: Model M, Slovenia, Republic of Slovenia, statistical regions, project, youth, unemployed
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THE IMPORTANCE OF NON-FORMAL EDUCATION
IN THE LIVING OF YOUNG PEOPLE
nomi Hrast

dijakinja, II. gimnazija Maribor
Trg Miloša Zidanška 1, 2000 Maribor, Slovenija
nomi.hrast@druga.si
Abstract
Young people, especially at the end of secondary education, are at the threshold of large, life-relevant decisions
about their lives. Where will I study? Where will I live? Do I have enough experience? All these questions, and
many others, arise as young people make their decisions about their lives. Practical experience and knowledge
outside of classrooms is crucial for survival in today's world and in the future, where no job will be assured. In this
article I present some good practices that are available in the City of Maribor for students and young people until
the age of 29. Presented events and projects are organized by young people contributing to socially responsible
activities for young people.
Keywords: social responsibility, youth, non-formal education, student organization, future
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REQUISITE HOLISM FOR TEACHER - AN ExAMPLE
Prof. dr. Vesna Bukovac

Univerza v Mariboru
Fakulteta za kmetijstvo in biosistemske vede
Abstract
In this contribution author reflects (in a letter form, addressing teacher and others involved in the education
process) about their role in encouraging creativity and empowerment of youngsters in connection with social
responsibility. She exposes the problematic of the current style of teaching inside the system of formal education
and its petrified pedagogical concepts that (in her perception) kill individual creativity and motivation to realize
students' potentials. She calls for new methods of teaching for sustainable development and creative pedagogical
concepts that will attain pro-activity, curiosity, awareness and enthusiasm of students of all ages. The new teaching
methods shall motivate youngsters and inspire their creativity that drives their development of creative solutions,
which they can transfer to their home environment and improve it in this way. Last but not least, the new methods
empower the youngsters; only an empowered individual can be socially responsible in his or her care for him or
her-self and his or her environment.
Key words: formal education, creative pedagogical concept, motivation of individuals, empowerment of
individuals, socially responsible activity
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4 REFERATI PREDAVATELJEV V CELOTI
Prispevke avtorjev v celoti si oglejte na spletnem mestu http://www.irdo.si/irdo2017/.

5 CONFERENCE CONCLUSIONS
See conference conclusions at www.irdo.si
Send us your suggestions for the development of social responsibility to the address: info@irdo.si.
Together we can do more!
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KLIPING PARTNER:

Press Clipping d.o.o.
Tržaška cesta 65, 2000 Maribor
www.pressclip.si

SPONZORJA:

SOFINANCERJA:

Konferenco organiziramo v sodelovanju s podpornimi partnerji:
•Mednarodno akademijo za sistemske in kibernetske znanosti, Dunaj (IASCYS)
•Evropsko akademijo znanosti in umetnosti, Salzburg
•CSR Europe
•Štajersko gospodarsko zbornico
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8 ZAHVALA
THANK YOU
IRDO – Institute for the Development of Social Responsibility has been working for 13 years already. When we
started, the interest in social responsibility concept was not big enough in Slovenia. Almost ten years passed before
this concept (SR) became interesting to companies and other organizations and sectors. Especially companies find
that the SR concept generates several benefits – the larger work motivation of employees, hence a bigger
efficiency, profitability, smaller fluctuation and absenteeism of employees, better supplier and local community
relations, saving in energy costs, less destroyed environment, and more reputation in the general public.
Slovene organizations, especially due to international initiatives, decide more and more for SR and introduction
of a SR strategy in the organization. Starting in 2017, big companies will have to report on non-financial aspect
of their business; they can do this best, if they introduce the SR strategy in their business practice as the basis for
their efficient yearly report. All these facts prove that with SR one contributes to the sustainable development and
hence to the added value of the organizations, society and preservation of nature.
We are inviting organizations, especially companies, to apply for the Slovenia SR award HORUS 2017 until 19
October 2017 at latest. Awards will be handed in December 2017 (foreseen). Recipients will thus gain an
additional insight in their existing organizational strategy, which they will be able to build up due to using the
gained new knowledge.
The already 12th IRDO conference 'Social responsibility and current challenges' proves that persistence helps us
to change the social values, and so our culture, habits and actions.
Therefore we cordially thank to all of you who have contributed to SR and sustainability development in Slovenia
and elsewhere in any way.
We thank to all, who have helped in making this conference surface and take place – to all authors, participants,
sponsors and co-financers, boards’ members, production team, to volunteers and many others.
The conference would not exist without you; therefore we thank you for your cooperation with us.
Respectfully,
M.S. Anita Hrast,
Institute IRDO, manager
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